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Report from theAGM and $mposium OaC

This year the Symposium and Annual General Meeting were held in e e e
Auckland at Sorrento in the Park, One Tree Hill Domain. The choice of -

venue received lots of kind comments, and Auckland turned on a fantastic

spring day.

te roopu whakahau taumaha rawa

We had four presenters this year and we wish to thank Prof Janet Hoek, Jennifer Lamm, Jordan Waiti
and Bronwen King for taking the time out of their schedules to present to us. Janet’ ,dennifer’ snd
J o r d aemeht&tiongare now on the website. Bronwen took us on a practical voyage around food
labels, which we think only intensified the need for a simple, easy to understand, food labelling system
like traffic lights.

Participants have been sent an evaluation survey to fill out. We really do want to ensure we offer value
for money, and that the Symposium is relevant to your work. Your thoughts on how we might improve
on this day will be invaluable. Ifyouhave n’ t r et ur n gedse do souYou nghtt haveenigsed
out on the small incentive we were offering, but

This year, members at the AGM voted to reduce the number of elected directors from five to four and
the Pacific Caucus took the opportunity to appoint a second person. We now have a Board of four
elected members: Bronwen King (re-elected for another three-year term), Mary Ann Nixon and Leonie
Matoe and we welcome Stephanie McLennan from Sport Waikato; and four appointed members.

Unfortunately, Lisa McNab resigned her position as one of the appointed Ma o r i Caucus repres
Aporina Chapman, from Sport Bay of Plenty and Gwendoline Welburn now represent the Ma o ratcus. C

Welcome to you, Aporina. Finau Taungapeau,f r om t he Ot ago P acstifthemewPeopl e
Pacific Caucus representative, and we look forward to contributions from both her and Sione Tupou.

Frances Smiler-Edwards, who had served her three year term on the Board, was not re-elected.
However we’'d |ike to ackooWAE€daamdhavi shomteri wetlilo i
names and email addresses of all our Board members on the Contacts page of the website.

Public Health Bill

Many of you would have been involved in writing submissions or appearing before the Health

Committee. Unfortunately this Bill has not made it through Parliament for its second and third readings,

and will now have to wait until the next Parliament gives it attention. This is extremely disappointing.

The Publ i c He ahrevikwedsinde 1956 arsl desptrately aeeds an overhaul. It does not

even mention non-communicable diseases in its current form. Media reports indicate that a National

l ed government wil/ r e mov e chtarh exactly the dpusds avet needd 0" t y p e
have in the final Act if we are to make any real headway against the marketing and advertising of

unhealthy products to children.

Pacific Food Security Report

As mentioned in the July panui, Prof Elaine Rush and her team from the Auckland University of
Technology have been working on the development of a Pacific Food Security Report. Elaine has had a
wonderful response from many people within the Pacific community and we look forward to receiving
the report at the end of October. If you have been involved in the development of this work, then we
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thank you very much. We have no doubt that it will open up many advocacy opportunities for both OAC
and the Pacific community, and we look forward to sharing this report with you all.

a n 2 iadd Security Bport

We have also contracted Te Hotu Manawa M a otp rievise Food Security faa n 2 iNNAotearoaand this
work should be completed by the end of this year. Craig Heta reports that the work is going well, and
we look forward to receiving it and hope that it will be also be a useful advocacy based report.

Complaints to the Advertising Standards AuthorityMilo Television Advertisement

OAC made a complaint to the Advertising Standards Authority against the advertisement for Milo that
has been broadcast on New Zealand television since Sunday 10 August 2008. We considered that the
Milo television commercial makes misleading nutritional claims, and encourages caregivers to provide
an unhealthy quantity of sugary drinks to children. Furthermore the advertisement encourages parents
to view consumption of sugary drinks, such as Milo, as acceptable and healthy for their children.

| have been advised that the Complaints Board has considered the complaint and has determined that it
is suitable for consideration, and thatitcome s wi t hin t he Board’s ju
meets next on 14 October.

Advertising on Television

As we have always suspected the amount of money spent on advertising unhealthy products on TV,
particularly those aimed at children, is massive. In the year January to December 2007, $17,755,433.00
was spent on advertising carbonated drinks, $20,162,384 on chocolate (boxes, blocks and bars) and a
truly amazing $55,192,849 on burgers, pizza and other fast food. These figures are what are known as
‘r atag d’ s pend, al wlheiofcthe aiitirse. Eadt #bod manufacturers are likely to get
discounted rates because they are such good clients.

On the other hand, approximately $6,151,429.00 was spent advertising fruit and vegetables. We think
t hi s ma k e®ntinued dothments appoutsadvertising not having an influence over what children
purchase and eat rather peculiar when, between them, they invest multimillions in advertising their
products.

Leigh Sturgiss

Executive Director

04 473 8031
director@obesityaction.org.nz
www.obesityaction.org.nz
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